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GLOL THIEU
INTRODUCTION

Hé thong Nhdn dién thuong hiéu THE NEST Id mot trong nhing tdi sén
thudc quyén s& hu tri tué cda THE NEST.

Xay dung va bdo vé hé thdng THE NEST I quyén Igi va trdch nhiém cdc
cd nhdan trong céng ty.

Logo THE NEST khi s&r dung phdi dugc Idy tir phién bdn goc tiéu chudn
va tudn thd nhing hudng dan taqi Tai liéu ndy, khdong dugc sao chup
hodc vé Igi logo do cé thé Iam sai léch mau sdc hay cdu tric cla logo.

THE NEST Brand Guidelines is one of the intellectual property assets of THE NEST.

Building and protecting THE NEST system is the right and responsibility of
individuals in the company.

The THE NEST logo when used must be taken from the original standard version
and comply with the instructions in this Document. The logo must not be copied or
redrawn because it may distort the color or structure of the logo.

THE NEST BRAND GUIDELINES

Cdc don vi, cd nhdn cd lién quan khi st dung Tdi liéu nay can danh thai gian
nghién clu dé ndm dugc tong thé va chi tiét cdch s dung hé théng nhén
dién THE NEST, viéc sU dung logo THE NEST vUa dung theo quy dinh, vua
dam bdo gia tri thdm my cao.

Hé théng nhdn dién thuong hiéu THE NEST ndy khi dugc si dung can luu y
yéu cdu bdo mat. Nhing don vi, cd nhdn ngodi THE NEST co lién quan chi
dugc tham khdo nhing ndi dung thich hgp trong hé thdng, han ché viéc
cdp hodic cho phép sao chup todan bd hé théng. Khdng cho phép nhing
nguai khong cé lién quan dugc sao chup hé thdng hodic sir dung hé thong
khéng dung véi muc dich cla THE NEST.

Relevant units and individuals when using this document need to spend time
researching to understand the overall and detailed use of THE NEST identification
system, the use of THE NEST logo in accordance with regulations. , while ensuring
high aesthetic value.

When using this THE NEST Brand Guidelines, please pay attention to security
requirements. Relevant units and individuals outside THE NEST may only refer to
the appropriate content in the dossier, and limit the issuance or permission to
copy the entire Guidelines. Do not allow unrelated people to copy Guidelines or
use Guidelines inconsistent with THE NEST's purposes.
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Y TUONG
CONCEPT

Biéu tugng cla THE NEST dugc khéc hoa dua trén nhing dudng nét cam
hing tir du én dé tao hinh thanh 2 bén tay dan véo nhau (y nghia cho su
gdn két bén chat, két ndi chat ché va mach lac véi nhau).

Biéu tugng ndy nhu mot phién bdn thu nhd cda tod nha. Khi 1 bén cao thé
hién cho tod H5 va 1 bén thdp hon thé hién cho tod H7. Ca biéu tugng dai
dién cho thuong hiéu va két cdu clia du dn nhu hod vao nhau tao nén su
thong nhat vé mat hinh dnh. Nhitng nét bo tron Idm todt Ién nét binh yén
cua thién nhién va Iam ton 1én sy hdp ddn tu nhién.

Logo THE NEST todt Ién su hién dai, uyén chuyén va vugt thsi gian, dong thaoi
clng thé hién su ving chdc, che chd va két ndi dan xen vdo nhau dung vai
tén goi tinh thén cla thuong hiéu “TO AM”. Noi usm mdm hanh phuc cho
cdc cong dan sinh séng va xdy dung gia dinh.

The symbol of THE NEST is depicted based on lines inspired by the project, forming two
hands intertwined (symbolizing strong bonds, close connections, and coherence with
one another).

This symbol serves as a miniature version of the building, with one side taller
representing building H5 and the other side shorter representing building H7. Together,
the symbol represents the brand and the structure of the project, merging to create a
unified visual identity. The rounded edges evoke the tranquility of nature and enhance its
natural appeal.

The logo of THE NEST exudes modernity, elegance, and timelessness, while also
conveying solidity, protection, and interwoven connections, true to the brand's spirit of
'HOME." It is a place that nurtures happiness for the residents and those building families.

THE NEST BRAND GUIDELINES

4

I WIW NN e WTE W W
e T R Ty a— p—— ] I

/|
BB BB BB BIEBIE EIE BI° o

| BN (p pip ms N I:ll-.-.—lF'J

=111 ——1——1



CAU TRUC
STRUCTURE

Pé tudn thu cdc quy chudn ma THE NEST dé ra, ban
phdi luén stir dung logo theo dung quy cdch.

Logo gém c6 2 phdan: Biéu tugng va tén thuong
hiéu. Nhing thanh phdn nay dugc thiét ké két hop
vGi nhau nhdm thé hién mai lién hé cing nhu tadm
anh hudng t6i da va khéng dugc thay déi hodc
chinh stra dudi bat ky hinh thic ndo.

Biéu tugng Ia hinh tugng dai dién thuong hiéu, dung
dé thu hut sy chu y, dung va cdi thién khd ndng
nhdn dién thuong hiéu khi hién thi nhing vi tri khdc
nhau trén moi nén tang.

To comply with the standards set by THE NEST, you must
always use the logo according to the correct specifications.

The logo consists of two parts: the symbol and the brand
name. These components are designed to work together to
convey a connection and maximize impact, and they must
not be altered or modiified in any way.

The symbol represents the brand, used to attract attention
and enhance brand recognition when displayed in various
positions across all platforms.

THE NEST BRAND GUIDELINES

The NEST

SEEDS OF HAPPINESS

Logo dang két hop

Combined logo

Bao goém biéu tugng két hgp cung vai
tén thuong hiéu dugc sdp xép theo
phuong thdng dung.

Includes a symbol combined with the brand
name arranged vertically.

Logo dang typeface
Typeface logo
Logo chi cé phan typeface tén thuong hiéu,

khoéng coé phan dudng nét cdch diéu
The logo only features the typeface of the

brand name, without any stylized lines.

The NEST

Logo dang biéu tugng
Symbol logo

Logo chi cé phdn dudng nét cdch diéu trén
logo khéng co typeface
The logo only has stylized line elements and
does not include a typeface.
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TILE
RATIO

Ty 1& b cuc gilp cdc tong thé logo dugc ddm bdo
ti 1& chudn cla cdc thanh té tao nén. Khi hién thi & ti
I& chudn, logo sé& dugc nhdn biét mét cdch chinh
xdc va doéng bd nhat.

Khodng cdch téi thiéu gilra logo va cdc thanh té
lién két khdc nhu: text, hinh dnh, cdc yéu té khdc...
dé dam bdo logo ludn hién thj dep va ré rang. Logo
dugc ddt trén nén ludi véi kich thudc khodng cdch
dugc tinh bang don vi X.

The layout ratio ensures that the overall logo maintains the
standard proportions of its constituent elements. When
displayed at the standard ratio, the logo will be recognized
accurately and consistently.

There should be a minimum distance between the logo and
other related elements such as text images, and other
factors to ensure that the logo always appears attractive
and clear. The logo is placed on a grid with the spacing
calculated in unit X.

THE NEST BRAND GUIDELINES
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KiCH THUGC TOL THIEU

MIN SIZE

Pé duy tri sic dnh hudng cua logo, kich thudc logo
phdi dugc sir dung dong nhat va xuyén sudt trong qud
trinh tdi san xudt. Logo phdi cé vi tri n6i bdt trén tat cd
tdi liéu truyén thdng ma khong chiém hét trang gidy.
Quy tdt nay dugc tudn thu chdt ché, ngodgi trir mot sé
vat phdm nhé nhu but bi hodc but chi.

Kich thudc logo dugc quy dinh nhu sau:

Chiéu cao téi thiéu: 2cm (56px)
Chiéu ngang theo ti 1&

To maintain the impact of the logo, its size must be used
consistently and uniformly throughout the reproduction
process. The logo should be prominently positioned on all
communication materials without taking up the entire page.
This rule is strictly adhered to, except for certain small items
such as pens or pencils.

The logo size is specified as follows:

Minimum height 2cm (56px)
Widlth in proportion

THE NEST BRAND GUIDELINES
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VUNG AN TOAN
SAFE ZONE

Logo luén dugc bao quanh bdi mét khodng trong toi
thiéu nhdm dadm bdo tinh ré rdng va dé nhan dién,
khoéng bi xdm pham béi bat ky yéu té ndo khdc.

Khodng trong ndy dugc xdc dinh bdi mét dién tich tréng
xung quanh logo cé bién dé tuong duong véi chiéu cao
“Y”. Khodng trong ndy dugc gia tdng khi cé thé dé tang
tinh nhén dién cho logo.

Trong mét sé trudng hop ddc biét can thiét (bién hiéu
dang khéi hodc dén éng...) cé thé khéng cdn tudn theo
hudng ndy nhung phdi ddm bdo biéu tugng logo xudt
hién ré nét nhat co thé.

The logo should always be surrounded by a minimum amount of
whitespace to ensure clarity and easy recognition, free from
interference by any other elements.

This whitespace is defined by an empty area around the logo
that has a width equivalent to the height "Y." This space can be
increased when possible to enhance the logo's visibility.

In certain special cases (such as three-dimensional signs or tube
lights... ), it may not be necessary to adhere to this guideline, but it
must ensure that the logo symbol appears as clearly as possible.

THE NEST BRAND GUIDELINES
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The NEST R\

SEEDS. QF-HAPRINESS

Pé bdo vé tinh todn ven cla logo, diéu quan trong 1
khong c6 logo ndo khdc, hodic cdc yéu té do hoa khdc
vi pham. Khodng tréng téi thiéu xung quanh Logo tuong
duong Vi 1/3 chiéu cao cua kiéu logo.

To protect the integrity of the logo, it is important that no
other logos or graphic elements infringe upon it. The
minimum spacing around the logo is equal to 1/3 of the
logo's height.




LOGO NGANG

LOGO HORIZONTAL

Trong trudng hgp khong du khéng gian chiéu doc, cé
thé dung logo ngang, Tuy nhién, chi dung trong trudng
hop bat khd khdng, con Igi nén dung logo chinh dé bdo
ddam sy dong nhat.

When vertical space is limited, use horizontal logos. Otherwise,
the main logo has to be used for consistency.

THE NEST BRAND GUIDELINES
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NHUNG TRUONG HGP DUGC PHEP SU DUNG 1LOGO

USAGE OF LOGO

Logo dugc phép sUr dung khi dd tudn tha day du cdc
diéu kién ti 1&, bo cuc dugc trinh bdy trong GUIDELINE

The logo is only allowed to be used when they fully comply with
all the proportions and layout conditions presented in GUIDELINE

|| The NEST
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NHUNG TRUONG HGP KHONG NEN SU DUNG LOGO

IMPROPER USAGE OF LOGO

Sr dung logo didng quy chudn gidp phdat huy duge muc

dich cua logo: truyén tdi hinh dnh thuong hiéu. Viéc su

dung logo khéng ding quy chudn khéng chi gdy ra su
bat déng nhat, mda con Idm dnh hudng xdu dén hinh

dnh thuong hiéu.

Appropriate usage of the logo allows fulfilment of its intrinsic

purpose: communication of the brand image. Inappropriate

usage not only compromises uniformity, but also diminishes the

brand image.

THE NEST BRAND GUIDELINES

SEEDS OF HAPPINESS

Trénh thay déi logo

Avoid changing the logo

Trdnh ldm bién dang logo
(lam nghiéng, kéo dai, thu nho)

Avoid logo deformation (slanting,

elongation, compression)

Trdnh thay déi mau nén

Avoid changing the color

SEEDS OF HAPPINESS

Trdnh thay déi font chir logo

Avoid changing the typeface

SEEDS OF HAPPINESS

Tradnh dung madu khdc trong
logo

Avoid using the color in the logo

The NE

SEEDS OF HAPPIXESS

Trénh thay déi bé cuc

Avoid changing the layout

SEEDS OF HAPPINESS

Tradnh déng khung hodc thém
cdc trang tri khdc cho logo

Avoid adding frames or other
decorations to the logo



BANG MAU
COLOR PALLETE

MAU CHINH
PRIMARY COLOR

MAU PHU
SECONDARY COLOR

LOGO NEN TRANG PEN
BACKGROUND BLACK & WHITE

THE NEST BRAND GUIDELINES

LOGO TREN NEN MAU
BACKGROUND COLOR

LOGO TREN NEN ANH
BACKGROUND PHOTO
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MAU CHINH
PRIMARY COLOR

Mdu cam ld sy pha trén gidta mdu dé va vang, thé hién su tuci mai. Nguai
ta thusng s dung mdu cam dé 16i cudn su chu y clia moi ngudi vi mau
sdc nay thé hién sy tran day suc séng, thodi mdi, vui vé va dm cung. Viéc
gidm sdc dé mdau cam xudng 1 phan dé tdng cdm gidc dé chiu khi nhin
vdo va thudn tién trong viéc xdy dung nhdn dién thuong hiéu.

Mdu sdc Id yéu té cé dnh hudng I16n dén siic manh thuong hiéu téng thé
Sic manh clia mau sdc quan trong khéng kém hinh dang cla biéu
tugng, chinh vi v@y mau ddc trung phdi dugce uu tién dp dung dé duy tri
tinh thong nhdt cla thuong hiéu va hé thdng nhdn hiéu.

Mdu séc cua thuong hiéu Logo (phdn hinh va phén chlr) trong thuong
hiéu Logo va tat cd cdc don vi khéng dugc phép thay déi nhu dd quy
dinh.

The color orange is a blend of red and yellow, representing freshness. It is often used
to attract people’s attention because this color conveys vitality, comfort, joy, and
warmth. Reducing the shade of orange by one part enhances the pleasantness when
viewed and facilitates brand identity development.

Color is a factor that greatly influences the overall brand strength. The power of color
is just as important as the shape of the logo; therefore, the distinctive color must be
prioritized to maintain the consistency of the brand and the branding system.

The colors of the brand logo (both the graphic and text parts) must not be changed
as stipulated for all units.

THE NEST BRAND GUIDELINES

ORANGE
HEX: E76C00
RGB: 231108 0

CMYK: 6 70100 O
PANTONE: 716C

WHITE

HEX: FFFFFF

RGB: 255 2552 55
CMYK:0000

DARK BLUE
HEX: 262F4C
RGB: 38 47 76
CMYK: 90 8143 41

GREY

HEX: 626262

RGB: 98 98 98
CMYK: 61 52 52 22

Cdc mau tréng, den va xam Ia nhiing mdau am ban chinh bdt budc phai dung cho
cdc thuong hiéu

The colors white, black, and gray are the essential negative colors that must be used for brands.



MAU PHU
SECONDARY COLOR

Mdu phu dung dé bd trg thém cho bd nhdn dién
thuong hiéu cda THE NEST, nhdn manh sy thong
nhat gilra bén trong va bén ngodi, ciing nhu ndng
cao cdm gidc ty nhién. Bé gir sy tinh té clia thuong
hiéu, cdc mau phu dugc dé xudt st dung nhu mau
nhdn, thém chut tuci méi cho thiét ké nhung khéng
ldm mat di sy don gidn va tinh té. Bé gilr sy cdn
bdng nay, tét nhat nén chi s dung Mot mau phu &
moi khu vuc, trdnh dung nhiéu mau.

The secondary colors are here to support THE NEST's
branding, highlighting the unity between outside and inside
space, and enhancing the natural feel. To keep the branding
sophisticated, the secondary colors are suggested to use as
accents, adding a touch of vibrancy without overwhelming
the sense of simplicity and sophistication To maintain this
balance, it's best to use just one secondary color in each
areq, avoiding a multicolor approach.

THE NEST BRAND GUIDELINES

BLUE
HEX: 2587F9

RGB: 37135 249
CMYK: 744600

Mau xanh vira dai dién cho mau cla bdu
trai vira thé hién su hy vong

The color blue represents both the color of the
sky and embodies hope.

MEDIUM BLACK
HEX: 1B1BIB

RGB: 27 27 27
CMYK: 73 676578

Mau den Ia mot gam mau biéu tugng cla
quyén lyc va siic manh. Bugc coi I biéu
hién ctia déng cap va tén nghiém.

Black is a symbolic color associated with power

and strength. It is often seen as an expression of
class and dignity.

Mau vang cam mang dén cdm gidc vui vé,
lac quan va yéu dai, gidp khoi ggi niém vui
va tinh than tich cuc.

The color orange-yellow brings a sense of joy,
optimism, and love for life, helping to evoke
happiness and a positive spirit.

YELLOW

HEX: EADF21
RGB: 228 223 33
CMYK: 142980

Mau vang tugng trung cho mau sdc dm dp
cua dnh ndng mat trai, ngu y cho hanh
phuc, dinh dudng

The color yellow symbolizes the warm hues of
sunlight, implying happiness and nourishment.

GREEN
HEX: 246355

RGB: 36 99 85
CMYK: 84 40 67 27

Mau xanh & thudng ggi Ién cdm gidc yén
binh va gdn gui véi thién nhién.

The color green often evokes a sense of
tranquility and closeness to nature.



LOGO NEN TRANG DEN
BACKGROUND BLACK & WHITE

SU dung logo mdu den cho nén sdng va logo mdu
trdng cho nén toi

Use a black logo for light backgrounds and a white logo for
dark backgrounds

THE NEST BRAND GUIDELINES

The NEST

SEEDS OF HAPPINESS

TRANG

WHITE

The NEST

SEEDS OF HAPPINESS

XAM DAM

DARK GREY

The NEST

SEEDS OF HAPPINESS

XAM NHAT

LIGHT GREY

The NEST

SEEDS OF HAPPINESS

DEN

BLACK



LOGO TREN NEN MAU
BACKGROUND COLOR

SU dung logo mau den cho nén sdng va logo madu
trdng cho nén toi

Use a black logo for light backgrounds and a white logo for
dark backgrounds

The NEST

SEEDS OF HAPPINESS

CAM XANH LA

ORANGE GREEN

THE NEST BRAND GUIDELINES

The NEST

SEEDS OF HAPPINESS

The NEST

SEEDS OF HAPPINESS

The NEST

SEEDS OF HAPPINESS

XANH VANG CAM

BLUE YELLOW ORANGE

The NEST

SEEDS OF HAPPINESS

XANH DAM VANG

DARK BLUE YELLOW



LOGO TREN NEN ANH
BACKGROUND IMAGE

SU dung logo mau den cho nén sdng va logo madu
trdng cho nén toi

Use a black logo for light backgrounds and a white logo for
dark backgrounds

THE NEST BRAND GUIDELINES

The NEST

SEEDS OF HAPPINESS

NEN SANG

LIGHT BACKGROUND

The NEST

SEEDS OF HAPPINESS

NEN TOI

DARK BACKGROUND
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FONT CHU
TYPOGRAPHY

FONT CHU TIEU BE
TITLE TYPEFACE

FONT CHU NOI DUNG
BODY TYPEFACE

THE NEST BRAND GUIDELINES
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FONT CHU TIEU DE
TITLE TYPEFACE

Font chr Philosopher dugc lua chon cho tén thuong
hiéu va tiéu dé cla THE NEST mang dén vé dep
mém mai va tinh té vuct thsi gian. Nhiing dudng
nét cd dién, tinh xdo clng vaéi cdc chan chr mdnh
mai, giup cho font chr ndy cé mét cdi nhin sang
trong, xa hoa va déng cap.

Font ndy khéng chi truyén tdi thong diép vé su
chuyén nghiép ma coén ggi 1én hinh dnh vé mét
thuong hiéu ddng tin cqy.

VGi su két hgp hodan hdo gitra nghé thudt va chuc
ndng chir, font ndy gilp THE NEST ndi bét va ghi dau
dn manh mé trong tam tri khdch hang.

The Philosopher font chosen for the brand name and title of
THE NEST brings a soft and timeless elegance. Its classic,
intricate lines combined with slender serifs give this font a
luxurious, opulent, and sophisticated appearance.

This font not only conveys a message of professionalism but
also evokes an image of a trustworthy brand.

With the perfect blend of artistry and typographic function,
this font helps THE NEST stand out and leave a strong

impression in the minds of customers.

THE NEST BRAND GUIDELINES

Philosopher

REGULAR

Aa Bb Cc Dd Ee Ff Gg Hh li Jj Kk LI Mm Nn Oo Pp Qg Rr Ss Tt Uu Vv Ww Xx Yy 7z
0123456789
TQ#SHANR*()-+{}:“<>?2/N

BOLD

Aa Bb Cc Dd Ee Ff Gg Hh li Jj Kk LI Mm Nn Oo Pp Qg Rr Ss Tt Uu Vv Ww Xx Yy 7z
0123456789
T@Q#S % AN&*()-+{}:“<>2/\
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FONT CHU NOL DUNG
BODY TYPEFACE

Font ch& SVN - Poppins dugc s dung giup cho cdc sdn
phdm nhu bd van phong, qudng cdo,.cla THE NEST thé
hién sy hién dai va ré rang. V&i cdc dudng nét don gidn,
gon gang va khong cé chan ch, font sans serif mang dén
cdm gidc vé su sach sé va tinh té.

Font chr ndy giup cdc thong diép tré nén dé doc va dé
tiép cdn, phu hgp véi mot thuong hiéu vé sic khoé dang
hudng téi su hodn hdo trong ting chi tiét.

N6 khdéng chi lam ndi bt sy sdng tao ma con tao nén mot
hinh &nh thuong hiéu tré trung, ndng dong va chuyén
nghiép. Vi font sans serif, moi théng diép cua THE NEST sé
dugc truyén tdi mét cdch hiéu qud va an tugng, tao nén
su két n6i manh mé.

The font SVN - Poppins used helps products such as office supplies
and advertisements from THE NEST convey a sense of modernity
and clarity. With simple, tidy lines and no serifs, the sans serif font
provides a feeling of cleanliness and sophistication.

This font makes messages easy to read and accessible, aligning
with a health brand that aims for perfection in every detail.

It not only highlights creativity but also creates a youthful, dynamic,
and professional brand image. With the sans serif font, every
message from THE NEST will be communicated effectively and
impressively, fostering a strong connection.

THE NEST BRAND GUIDELINES

SVN-Poppins

REGULAR

Aa Bb Cc Dd Ee Ff Gg Hh li Jj Kk LI Mm Nn Oo Pp Qg Rr Ss Tt Uu Vv Ww XX Yy Zz
0123456789
@#$%A&* ()-+{}r <>\

MEDIUM

Aa Bb Cc Dd Ee Ff Gg Hh li Jj Kk LI Mm Nn Oo Pp Qq Rr Ss Tt Uu Vv Ww Xx Yy Zz
0123456789
l@#$%A&*()-+{}:"<>2]\

SEMIBOLD

Aa Bb Cc Dd Ee Ff Gg Hh li Jj Kk LI Mm Nn Oo Pp Qq Rr Ss Tt Uu Vv Ww Xx Yy Zz
0123456789
t@#$%A&*()-+{}:" o2\

BOLD

Aa Bb Cc Dd Ee Ff Gg Hh li Jj Kk LIMm Nn Oo Pp Qq Rr Ss Tt Uu Vv Ww Xx Yy Zz
0123456789
t@#s%nsr()-+{}:" 2\
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